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Bank of America recognizes New Jersey Small Business
Development Centers for investing in a healthy economy

Some of our biggest assets are the businesses who call our community home. On their own, or as
members of business organizations, they improve our lives with community service and economic
initiatives for the future.

We're proud to work with New Jersey Small Business Development Centers to help develop our local
potential. Together, we're honoring a commitment to work toward an economy that’'s growing stronger

day by day.
Visit us at bankofamerica.com/newjersey

Life’s better when we’re connected®

©2018 Bank of America Corporation | SPN-124-AD | ARPVILGV
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1 Washington Park
Newark, NJ 07102
press@njsbdc.com

Phone: 973-353-1927
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Administration

Funded in part through a Cooperative Agreement with the U.S. Small Business Administration (SBA),
America’s Small Business Development Centers—New Jersey (NJSBDC) network is also funded by
the State of New Jersey and is hosted by Rutgers Business School: Newark and New Brunswick. The
NJSBDC network is part of a national network of SBDCs known as America’s SBDC. All opinions,
conclusions or recommendations expressed are those of the author(s) and do not necessarily reflect
the views of the SBA. All services extended to the public on a non-discriminatory basis.
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{ _) Health Benefits NavigatorLLC

Low Cost Insurance Plans to Suit Your Needs!

Using traditional and non-traditional products
Health Benefits Navigator, LLC designs healthcare
solutions to meet any situation.

Multiple Healthcare Coverage options available

Traditional Healthcare insurance carriers
Association and Union plans
Indemnity and supplemental plans
Medicare planning tools
ACA Health Exchange

Working in participation with America’s SBDC New Jersey, the Health

Benefits Navigator, LLC mission is to help small business owners and

entrepreneurs lower or stabilize their overhead by introducing them to
the most appropriate and cost effective health benefit packages.

Benefits Advisor Benefits Advisor
Soledad Deferrari Jack Conca
908-216-0338 973-797-0991
sole@benefitnavigator.com jconca@healthbenefitsnavigatorllc.com

Health Benefits Navigator, LLC
195 Fairfield Ave., 3C West Caldwell, NJ 07006
www.healthbenefitsnavigatorllc.com

973-228-4899
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America’s SBDC Holds 39"
Annual Conference in Long Beach

More than 1,300 Business Advisors, Management Consultants &
Partners of National SBDC Network Engaged at National Conference

merica’s SBDC national pro-

gram held its 39" annual

national meeting and con-
ference at the Long Beach Conven-
tion Center in California from Sep-
tember 3-6.

The national Board of Directors
and specialized training and leader-
ship sessions occurred Labor Day
weekend prior to the week’s long
list of professional training events.
Various certification training pro-
grams in Business Valuation, Profits
Mastery, Mastery Strategy for Small
Business  Consultants, Growth-
Wheel, and overall SBDC network
leadership training were just some
of the sessions held on Sunday,
September 1.

Networking and Discussions

The General Meeting, held on
Tuesday, September 3, provided
leaders from 50 states and the
American territories the opportuni-
ty to discuss important strategic or-
ganizational topics and plan for
2020. In addition, all operating cen-
ters’ personnel were able to tap in-
to an array of courses throughout
the week to further bolster
knowledge, strategies and new ini-
tiatives to better assist and serve

small business
clients and en-
trepreneurs in
their respec-
tive states.

America’s
SBDC main
funding part-
ner, the U.S.
Small  Business  Administration
(SBA), also participated in the gen-
eral national meeting. The SBA pre-
sented on various practices and
processes concerning SBA require-
ments and reporting. Congressional
appropriations are enacted each
year to support this national pro-
gram. New lJersey’s congressional
delegation has been very proactive
in promoting and supporting this
national program. Federal funding
comes back to the states based on
population and it must be matched
dollar for dollar in order for state
SBDCs to obtain their full federal
funding level.

More than 1,300 business advi-
sors and consultants from various
state SBDCs of the national network
received guidance and participated
in more than 140 professional de-
velopment courses and sessions fo-

LONG BEACH, CALIFORN

CHANGE

PERIENCE

L

cused on small business assistance
services and individual topics re-
lating to small business operations
and entrepreneurship. National
partners and stakeholders were on
hand as well at the national confer-
ence to offer perspectives and pro-
mote new product offerings for effi-
ciency and productivity maximiza-
tion in service delivery. Some key
partners included American Ex-
press, VISA and Intuit. There were
also many keynote speakers at the
different general luncheon sessions
throughout the week.

On September 3, Moody’s spon-
sored an evening reception for
“State Stars” nominated by state
SBDCs for their contributions to the
overall program. In New Jersey,
Elayne McClaine, regional director
of NJSBDC of Rutgers-Newark, was
one of the recipients.
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Small Businesses Left Behind in Legislature,

State Sen. Steve Oroho listening carefully to NJSBDC’s
Deb Smarth explanation of small businesses’ needs.
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Deb Smarth, COO of NJSBDC, and Vince Vicari, regional
director of NJSBDC at Ramapo College, engaged in dis-
cussions with Peter Mercer, president of Ramapo Col-

lege, and Pat O'Connor, Ramapo Government Relations
Director.

i

Senator Declan O’Scanlon speaks with Deb Smarth out-
side Senate chambers.

he final enacted state budget of the Legisla-
ture and Governor for fiscal year 2019-20
maintains New Jersey’s low investment level
in the Small Business Development Centers (NJSBDC)
program. New Jersey’s investment pales compared
with the national average state investment in SBDCs
nationally, which stands at $1.2 million. Non-federal
funding, including state investment in the SBDC pro-

' gram, enables state SBDC networks to meet the fed-

eral match requirement to obtain full federal SBA
funding. Federal funding to SBDC networks is re-
turned on the basis of population. Private sector
funding and sponsorships are also leveraged with
federal and state investments.

Last year the Legislature restored additional state
funding for the NJSBDC network and the Governor
enacted a budget with the additional restored fund-
ing in-tact, but, this year’s budget negates the prior
steps taken to result in a restored increase during FY
2018-19. The agency within the State Department
from which NJSBDC is funded, proposed a budget ap-
propriation for their agency that was $250,000 less
than the prior year’s state agency line appropriation,
cascading into the Governor’s proposed budget for
FY 2019-2020, and inevitably impacting on NJSBDC’s
allocation.

The Senior Leadership Team (SLT) of the New Jer-
sey Small Business Development Centers 12-center
network and the small business clients they assist in-
dicated their disappointment in the final State Budg-
et outcome and that progress made in the past few
years on funding increases was reversed under this
administration’s FY 2019-20 State Budget.

“The reality is that the State Budget’s effects will
be felt mostly by small businesses and entrepre-
neurs,” said Brenda Hopper, NJSBDC network chief
executive officer and state director. “The technical
assistance and services we provide are so vital to the
success of our small business clients.”

“The Governor indicated the enacted budget was

i a victory for working families and that it supports

middle class priorities and invests in education,” add-
ed Deborah Smarth, NJSBDC network chief operating
officer and associate state director. “Yet, as a result
of reduced state funding for small business and en-
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Governor Enacted FY 2020 State Budget

trepreneurial customized management consulting
and training through NJSBDC, the level of services for
small business owners — who pay their taxes and re-
turn revenues to the State Treasury — will be nega-
tively impacted.”

“New Jersey Small Business Development Cen-
ters is truly an asset to the business community, par-
ticularly small business owners who are able to take
advantage of the services that are offered without
having to ‘break the bank.” It is essential that the
SBDC continue to provide these services so that
small business owners can grow and prosper,” ob-
served Assemblyman John DiMaio, the Assembly Re-
publican Budget Officer.

Governor Murphy indicated that the final budget
he approved helps New Jersey to better deal with a
future potential economic downturn. Small business
comprehensive assistance is a key to enhanced busi-
ness development, maintenance and growth — espe-

Continued on page 21

Assemblyman John DiMaio
of the 23rd Legislative Dis-
trict, the Assembly Republi-
can Budget Officer, was a
key person on behalf of the
NJSBDC at the budget hear-
ing. “New Jersey Small Busi-
ness Development Centers is
truly an asset to the busi-
ness community, particularly
small business owners who
are able to take advantage
of the services that are
offered,” DiMaio observed.

Bergen County Assemblyman Chris Tully engages with Vince
Vicari and Deb Smarth in Assembly chambers.

Lt. Gov. Sheila Oliver, center, speaks with Deb Smarth
on NJSBDC state funding issues.

Assemblyman Gordon Johnson and Deb Smarth share
information as Vince Vicari listens.

Deb Smarth speaks with Joe Kelley of the Governor's
Office at State House.
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he economy is strong in New

Jersey and the Garden State

is a great breeding ground
for small businesses. So to help
move them along, Assemblyman
Gordon Johnson (D-37 Legislative
District) is leading the legislative
campaign to restore funding for the
New Jersey Small Business Develop-
ment Center to last year’s level so
the NJSBDC can continue to provide
comprehensive advice and help to
aspiring business owners.

Johnson said in an interview
that one of the best places for an
entrepreneur to learn how to
launch a business is the New Jersey
Small Business Development Center
(NJSBDC), a network of 12 centers
across of the state as well as 20-
plus satellite locations and higher
education affiliate offices. For more
than 40 years this valuable network
has provided cost-free comprehen-
sive services and programs for
small businesses in New Jersey as
its experts assist men and women
in launching or growing their com-
panies and getting financing.

“Businessmen and women
should take advantage of NJSBDC
and its Bergen County location at
Ramapo College. It’s a great incu-
bating resource,” he said. “When
you leave that nest and start your
own business, you have a founda-
tion that will help you grow.”

While indicating that Trenton
already does a lot to help small
businesses, the assemblyman said
he is currently on a campaign to in-
crease funding for the NJSBDC.

“The business of America is

By lhor Dlaboha

business and in New Jersey, small
business is the backbone of our
economy. We have to support
small businesses along Main Street,
New Jersey,” he said, emphasizing
that the legislature is ready to help
business owners overcome obsta-
cles to their activity.

With a strong business climate
enveloping New Jersey, as well as
the advantageous location, savvy
entrepreneurs should seriously
consider fulfilling their dreams of
launching their own small business,
believes Johnson.

Johnson explained in a recent
conversation that in addition to a
strong economy other factors that
are contributing to his upbeat view
are low unemployment and general
consumer optimism.

“People are out looking to buy
products and services to help them
in their daily lives,” elaborated the
Bergen County legislator, who also
serves as speaker pro tem of the
New Jersey General Assembly.

Local entrepreneurs and busi-
ness owners are furthermore fortu-
nate because the regional geogra-
phy is conducive to commercial en-
deavors. The Northeast is criss-
crossed by highways and railroads,
airports and seaports.

Entrepreneurs must keep in
mind the economic significance of
what the state offers them, he said.

“We have an educated popula-
tion and workforce. Our network
and infrastructure are strong. We
are located across the Hudson River
from the economic engine called
New York City. Businesses can ship

their products from here to any-
where. This is a great location to
start a small business,” he de-
scribed. “Furthermore, whether
you like mountains in the north-
west or the shore in the southeast,
New lJersey is a place where you
can live comfortably. There is also
history, culture, theater.”

However, the encouraging envi-
ronment is not without challenges,
he cautioned. Business owners
must be prepared before they hang
up an “Open for Business” sign on
their doors. They should tap into all
of the state’s assistance programs.

“If you want to open a small
business you have to make sure
you know how to run a small busi-
ness. You have to make sure you
are educated and trained in the
basic business tenet of being in the
black rather than red,” he cau-
tioned. “Also, you must be confi-
dent that your product or service is
viable in the area that you're in. Is
there a demand for it?”

Johnson offered as an example
a new shoe repair shop that he
came across in Englewood, NJ,
pointing out that in searching for a
practical location the businessman
did his homework because there
are no other shops of that kind in
the community.

“So there will be demand for his
service as well as spinoffs into
leather goods repairs,” he said.

How long the good times will
last is anyone’s guess, Johnson ob-
served, but he suspects that there
will be sustained growth for the

Continued on page 19
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Rutgers New Brunswick was Venue for Learning
How to Tap into Funding for Technology Innovation

he U.S. Small Business Ad-

ministration’s (SBA) highly

successful SBIR Road Tour
came to Rutgers Cook Student Cen-
ter in New Brunswick on Wednes-
day, September 18. The New Jersey
Small Business Development Cen-
ters (NJSBDC) network was a key
host and sponsor as were other
SBDCs in the nation.

The 2019 Small Business Inno-
vation Research (SBIR) road tour is
an SBA national outreach project
that connects entrepreneurs work-
ing on advanced technologies and
innovations to federal funding op-

e NJSBDC network Tech-Com-
mercialization Specialty Pro-
gram’s sci-tech client, IN VITRO
DIAGNOSTIC SOLUTIONS (Rob
Harper, President), located in
Mt. Laurel, NJ, develops, manu-
factures and markets innovative
Point-of-Care diagnostic devices
for rare metabolic diseases.
With the help of the NJSBDC
Technology-Commercialization
Specialty Program, the company
was initially awarded four SBIR
grants totaling more than
$850,000 in research and devel-
opment funding. SBDC also as-
sisted the firm and in April the
company received notice of an
SBIR Phase Il proposal award for
$1.4 million. Once completed
and validated, this test system
will help support the World
Health Organization’s efforts to
finally eradicate malaria.

portunities and support like the
SBIR and Small Business Technology
Transfer (STTR) programs.

The New Jersey Stop was spon-
sored by the New Jersey Small Busi-
ness Development Centers (NJ-
SBDC), EisnerAmper and Mc-Carter
& English, LLP. Other sponsors and
supporting organizations included
BioNJ, Rutgers University, New Jer-
sey Business Incubation Network,
New Jersey Economic Development
Authority, New Jersey Innovation
Institute, New Jersey Technology
Council, Princeton University, Tech-
Launch, and Stevens Institute of
Technology.

Each SBIR Road Tour stop pro-
vides participants with an oppor-
tunity to hear directly from the par-
ticipating federal agency program
managers that administer more
than 5,000 new awards annually
and to meet one-on-one with pro-
gram decision makers.

The program started at 8:30
AM. It included a networking lunch
and continued through 5:00 PM.
Immediately following lunch (12:30
PM to 1:00 PM), Randy Harmon,
senior consultant of SBDC’s Tech-
Commercialization Program, kicked-
off the seminar with introductory
remarks and an overview of the
program’s focus. This traditionally
well-attended educational event
attracted science and advanced/
high-technology companies and an
array of expert speakers.

The morning part featured ses-
sions about the SBIR and STTR pro-

grams that present funding oppor-
tunities for science-technology
firms as well as individual agency
programs, the Federal Laboratory
Consortium (FLC), patents and
trademarks, etc. There were also
one-on-one sessions for attendees
to obtain customized feedback
from the experts. A panel discus-
sion took place with program repre-
sentatives concerning funding pro-
posal writing tips and guidance on
how to avoid pitfalls when formu-
lating such proposals. The sched-
uled one-on-one appointments ran
concurrently with the program.

Later, the attendees heard
about a variety of topics from ex-
perts Anthony Faugno, CPA at Eis-
nerAmper LLP — SBIR Cost Pro-
posals; Daniel Kelly, McCarter &
English, LLP — Intellectual Property
Protection; Judith Sheft, NJ Innova-
tion Institute at NIJIT, Vincent
Smeraglia, executive director of
the Rutgers University’s Office of
Research Commercialization, An-
thony Williams, Princeton Univer-
sity, and Alan Wink, EisnerAmper
LLP — Collaborating with New Jer-
sey’s Research Universities; and Da-
vid Sorin, McCarter & English, LLP
— Financing Strategies for Commer-
cialization.

“The New Jersey Stop on the
SBIR Road Tour is just one aspect of
the services that the NJSBDC offers
small businesses in the Garden
State. The unique aspect here is
that the focus is on all important

Continued on page 15
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Funding.w.
Speed of Business

REGIONAL BUSINESS ASSISTANCE CORPORATION

For Fast and Efficient Service Come to
RBAC - the Best Capital Source for Your Business

SBA 504

SBA MICRO
LOAN PROGRAM

LOAN PROGRAM

For smarter Commercial Financing of: We will help you through the application

process to start or grow your small
M Real Estate

business providing financing for:
B Buildings
B Mix use properties B [nventory
B Machinery SBA COMMUNITY B Equipment
B Equipment ADVANTAGE PROGRAM B Marketing
B Working capital

B Down payment as low as 10% m Up to $250,000

B Refinancing of existing property B To be used for inventory, m Up to $50,000

B Below market fixed rates equipment, working capital, B Fixed rate starting at 6%

B Long term financing 10,20,25 business acquisition, etc. M 6 year terms _ _

years W Existing as well as start up B One onone business mentoring
B ers through the life of the loan

B Rates start at prime plus 3%
B Terms of up to 25 years

Visit our web site at Call to speak with a loan ofticer
www.rbacloan.com RBAC 609-587-1133

REGIONAL BUSINESS ASSISTANCE CORPORATION
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NJSBDC Regional Director at Rutgers-New Brunswick Receives “State Star” Award

merica’s SBDC “State Star”

award was presented to Re-

gional Center Director
Elayne P. McClaine of NJSBDC at
Rutgers-New Brunswick during the
annual America’s SBDC national
conference in Washington, D.C.
(September 3-6).

At a special reception, the recip-
ients from SBDCs across the nation
were recognized at the 39" annual
national conference being held at
the Long Beach Convention Center
in Long Beach, CA.

Each of the 50 state SBDC net-
works nominates their staff mem-
bers who have contributed to the
success of entrepreneurs and small
businesses as well as efforts on be-
half of their respective statewide
SBDCs.

McClaine was recognized from
New Jersey’s SBDC (America’s SBDC
New Jersey).

“We appreciate Elayne Mec-
Claine’s passion and drive in as-
sisting small business owners and
entrepreneurs who seek help with
their business operations,” said
Brenda Hopper, NJSBDC network
chief executive officer and state di-
rector. “Small business owners in
the Center’s Middlesex County ser-
vice region receive quality services
and assistance on diverse business
issues through Elayne’s efforts and
leadership.”

“Elayne McClaine contributes
greatly to the statewide Small Busi-
ness Development Centers pro-
gram,” said Deborah Smarth,

NJSBDC network chief
operating officer and
associate state direc-
tor. “Her commitment
to small business de-
velopment and
growth is very visible
and so much appreci-
ated by her small busi-
ness clients and our
network.”

“I am honored to
receive this recogni-
tion,” said Elayne Mc-
Claine, regional direc-
tor of the NJSBDC at
Rutgers-New  Bruns-
wick. “Offering guid-
ance and advice to our
small business clients
to help them succeed
is a privilege and I'm
glad to play such a
role in helping them
gain success.”

Since 2005 Elayne McClaine has
worked for the New Jersey Small
Business Development Centers pro-
gram. She has extensive experience
as a licensed Business Broker or-
ganizing the sales, purchase and
valuation of small to mid-sized busi-
nesses. She is a Contributing Author
and Industry Expert for several pub-
lications.

McClaine has assisted business-
es in many ways including reposi-
tioning businesses for further ex-
pansion. As CEO of ESME Market
Specialists, she developed a Man-
agement Consulting practice focus-

“Offering guidance and advice to our small
business clients to help them succeed is a privilege
and I’'m glad to play such a role in helping them
gain success.” — Elayne P. McClaine

ing on marketing communications,
business and economic develop-
ment, business valuation and stra-
tegic planning. She was awarded
two U.S. Patents, receiving recogni-
tion from the American Academy of
Dermatologists for marketing lead-
ership. In 2016, she received the
Odyssey International Small Busi-
ness Excellence Award. Ms.
McClaine has an MBA in Finance
from Regis University and a BA in
Economics from Fordham Universi-
ty. She holds a NASBITE Certifica-
tion as a Global Business Profes-
sional (CGBP).
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We're more than your energy company.
We’re your business partner.
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It’s important to have a partner you can rely on every day to help keep your
business running smoothly. PSE&G continues to invest in major upgrades to our
gas and electric systems so you get safe, 24/7 energy now and in the future.

Plus, we’re there for you with our customer service line devoted to just business
customers, an online Outage Center, as well as text and email alerts to keep you

informed and connected with updates if you do lose power.

And that's good for business, partner.

& PSEG

We make things work for you.

Business Solutions Center: Register for MyAlerts:
1-855-BIZ-PSEG 1-855-(249-7734) D pseg.com/myalerts
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In Memoriam —
Senator Anthony R. Bucco

en. Anthony R. Bucco, who represented District

25 (Morris County), passed away on September

16, 2019. He served in different elected posi-
tions for more than 40 years from a member of the
Boonton governing body to Mayor, Morris County
Freeholder, member of the New Jersey General As-
sembly, and State Senator, serving under several gu-
bernatorial administrations.

Senator Bucco worked hard on an array of public
policy issues that affected people’s lives and was re-
spected on both sides of the political aisle. He
worked collaboratively on a bi-partisan basis to reap
positive benefits for people. He had a special passion
for entrepreneurship and small businesses. That pas-
sion emanated from the fact that he himself was a
business owner, understanding the challenges of run-
ning a business. Bucco was president of Baker Titan
Adhesives, a manufacturing company in Paterson.

In addition to being a voice for good causes in the
Legislature, he served as a volunteer and board mem-
ber for many non-profit organizations. Bucco was a
deep man of faith who attended Mass every morning
before beginning his day.

“Senator Bucco (“Tony”) was one of our greatest ad-
vocates and a great human being. | will miss him im-
mensely at the State House on my advocacy rounds

Auditorium for Sen. Bucco’s memorial service was filled to capacity.

there. Our network
owes him our grati-
tude as he was al-
ways there for us
and as Senate Mi-
nority Budget Officer
was primarily re-
sponsible for as-
sisting in the resto-
ration of state fund-
ing during the Chris-
tie  administration
and subsequently in
collaboration with
the Senate Budget
Committee Chairman and other key members,” ob-
served Deborah K. Smarth, NJSBDC network Chief
Operating Officer and Associate State Director. “He
was there to take my calls, met with me on short no-
tice, and when he could offer important information,
he always shared his vantage points.”

Sen. Anthony R. Bucco

Despite having many great advocates in the Legis-
lature over the years, Smarth noted that “he was one
of a kind. We will surely miss him and all his good
deeds.”

The NJSBDC network extends its sympathy to
Senator Bucco’s widow, Helen, his
son Assemblyman Anthony M. Bucco,
and the entire Bucco family.

The Senator was remembered in a
special memorial service scheduled
for October 6 at Morris County Col-
lege in Randolph, NJ. Senate Republi-
can Leader Tom Kean, Jr., and Senate
President Steve Sweeney addressed
the audience about the special attrib-
utes of Tony Bucco emphasizing that
his word could be taken to the bank.
Former Governor Chris Christie ad-
dressed the audience by video as he
was out of state, paying high tributes
to the Senator.
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MORE
INSIGHT

to see your past, present and
future cash flow.
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KNOW YOU CAN MANAGE YOUR CASH FLOW
WITH MORE CONFIDENCE
Only with Cash Flow Insight” powered by PNC CFOQ

+ Getcash in faster

+ Getcontrol of your payables

* Getrid of paper with digital records

« Getvisibility into where you stand now,
next week, next month

With Cash Flow Insight, you can manage your cash flow
mare efficiently teday, and plan for your future with peace
of mind. Try it at no cost today,”

STOPBY ANY BRANCH | CALLACASHFLOW INSIGHT CONSULTANT AT 855-762-2361 | SEE CUSTOMER STORIES AT PNC.COM/CASHFLOWINSIGHT
=== T

PNCCFO @pPNCBANK

Canh Flow Optimiced

*Caah Flow Insight requires a PNC business checking account and encoliment in PNC Online Banking. Fres trial offer valid for Cash Flow Inssght and addstional tosls [Recevables, Payables and
Aczcounting Software Synel for your current statemant cycle pariod and twe additional satement cycles, Ona frae sl per customar. Fer supported accounting saftenre. past-trinl feas, haw to
um-enrall and sther details, coll BSS T4? 3341 ar visit pne comfeashflewinaight Cash Flow Optimizod and Cash Flow Insight are service marks of The PHE Financiad Services Group, Inc
C2014 The PMC Financial Services Group, Inc. All nghits reserved . PNC Bank, Nabonal Associntion. Member FOIC B POF DA I TR
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1780 Annual Small Businass Growin Awerels
Luncheon Scheduled for December 13

Small Biz Clients of NJSBDC from around the State Will Be Recognized for Their Success

he New Jersey Small Business Development

Centers’ popular annual Small Business Growth

Awards Luncheon is scheduled for Friday, De-
cember 13, at the Forsgate Country Club in Monroe
Township, NJ.

The nominated successful small business clients
from around the state will be recognized for their
business achievements at this gala event.

As in past years, Bank of America, a major annual
financial sponsor of NJSBDC, Platinum event sponsor
PSEG, and Gold event Sponsor PNC Bank will once
again be on hand at this affair. New Jersey Business
magazine is an in-kind media sponsor.

“We honor the successful clients of our network
who have persevered and reached great strides in the
business world,” said Brenda Hopper, NJSBDC network
chief executive officer and state director. “We wel-
come and recognize their achievements and growth.”

“The success of our network’s clients enables us to
close out the year on a high note,” added Deborah
Smarth, NJSBDC network chief operating officer and
associate state director. “Our SBDC experts assist our

America’s SBDC New Jersey ...

clients to reach their dreams and we celebrate our
clients’ success.”

The 12 centers’ business experts provide compre-
hensive assistance, guidance, management consulting
and training for thousands of small business owners
that tap the program annually.

Annually, the awards luncheon attracts more than
300 individuals including leaders from higher educa-
tion institutions that are hosts of regional SBDCs,
members of the Legislature, business membership and
economic development organizations as well as our
funding partners. State Legislators, who are strong
advocates, are also invited to participate at this event.

“State legislators’ participation at this event
means a great deal to our small business clients and
our entire network,” Smarth said.

Event sponsorship discounts and tickets are ex-
tended for a short period of time through October 21.
Take advantage now. Information concerning tickets,
sponsorships, and available discounts, etc. is available
at www.njsbdc.com/success.

Continued from page 9

science and technology firms,” ob-
served Brenda Hopper, chief execu-
tive officer and state director of the
New Jersey Small Business Develop-
ment Centers. “Our specialized ser-
vices in this important area help
businesses reach success.”

“Through a competitive awards-
based program, SBIR gives small sci-
ence-technology businesses in New
Jersey the opportunity to explore
their technological potential and
provides the incentive to profit
from its commercialization,” com-
mented Deborah K. Smarth, chief
operating officer and associate
state director of the New Jersey

Small Business Development Cen-
ters. “Over the years, NJSBDC's as-
sistance has facilitated millions of
dollars in grant awards to New Jer-
sey-based firms and entrepreneurs
that bring their technology innova-
tions to the marketplace.”

Randy Harmon, senior consult-
ant of NJSBDC's Tech-Commer-
cialization Program, said “Science
and technology entrepreneurs par-
ticipated in a rare event to learn di-
rectly from and engage one-on-one
with program decision makers.”

Also known as America’s Seed
Fund, SBIR/STTR provide more than
$3 billion in funding to small busi-
nesses each year in many technolo-

gy areas. The programs are consid-
ered by many to be the best source
of early stage risk capital to develop
a promising new technology and
can help small businesses find equi-
ty financing.

In the course of four years, in
two competitive phases, small R&D
businesses can receive up to
$1,725,000. There are no loans to
be repaid, no equity is given away
and the small business maintains
control of the intellectual property.
However, the research must be in
an area that is important to the
participating federal government
R&D agencies or solves one of their
science and technology problems.



16 | SMALL BUSINESS VOICE — NJSBDC

By Carol Waties

he desire for independence
and freedom is sometimes
greater when you are aware
of your creative talents. Entrepre-
neurship is about changing a future,
your future. The principles dis-
cussed regarding small business
ownership work if the desire for
entrepreneurship is traditional or
creative. As an artist or someone in
the entertainment industry, entre-
preneurship allows the opportunity
to be your own boss, realizing fi-
nancial independence, enjoying
creative freedom, and empowering
you to fully use your skills and
knowledge to create your own
quality work environment. Techno-
logical advances have made it pos-
sible for artist-entrepreneurs to en-
joy unparalleled success. Digital
technology and the Internet have
allowed musicians, writers, film-
makers, comic book creators, visual
artists, singers, comedians and oth-
er artists to create awareness of
themselves and their products.
Focus on Artist-Entrepreneurs
Artist-entrepreneurs, like any-
one considering becoming an en-
trepreneur, need to set goals and
career objectives. Catapulting your-
self into an industry that celebrates
its highs and disparages its lows
requires careful planning. As with
any other business owner, a de-
tailed and carefully executed busi-
ness plan is essential. Research is
required on the particular industry
(and sub-category) to determine
trends and forecast. As you write
your plan consider your skills, expe-
rience, and whether you can create
a specialty product or enhance a

niche market.

Know vyour target
market, ideal customer, their
needs, interest and wants. What
differentiates you from others in
your genre? Why will consumers
want to purchase your product?
Will your population demographic
support your venture or is reloca-
tion required?

As an artist or entertainer, you
are cognizant of your strengths,
passionate about a genre, and de-
sirous of taking charge of your life
and destiny. You are motivated,
organized, hard-working, responsi-
ble, daring, innovative, confident,
persistent and resourceful. While
your talent may have been natural,
you had to refine and develop it.
Use these skills and energy to build
and possess business savvy.

Like other entrepreneurs and
successful business owners, you
can start your business on a part-
time basis. Creating a timeline with
tangible milestones is a method
that can harness your energy and
initiative while reinforcing your

plans and achievements. Beginning
your new career on a deliberate
and controlled basis and schedule
can reap benefits. First, you can de-
fine and refine your product or ser-
vice. Second, you have the ability to
pursue your dream fully aware of
the conditions of the existing mar-
ket, while creating new markets
and audiences. Third, you can use
this new opportunity to supple-
ment your income without sacrific-
ing benefits you may be receiving
from the business/professional/
corporate world (e.g. health insur-
ance, sick days, vacation days, etc.).
Fourth, you can determine profita-
bility of your venture and the
soundness of future economic deci-
sions. Fifth, you can learn new,
practical skills, which can assist in
other employment prospects. Final-
ly, you have the opportunity to
learn if this is a business venture
you want to undertake on a full-
time basis.

Planning for your business, any
business, is a continual process. A
deliberate, sustained, proactive ap-
proach benefits you and your ven-
ture. As you embrace change and
challenge to grow the life and busi-
ness you want and deserve, contact
the NJSBDC for assistance.

Carol Waties is the regional direc-
tor of the NJSBDC at Stockton Uni-
versity, holding a law degree from
Widener University Delaware Law
School with many years of experi-
ence working with business owners
in an array of capacities and for di-
verse needs, including the legal as-
pects of organizing a business.
twitter @Stockton_edu
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New Jersey Small Business
Community Continues to Grow

am proud to announce that America’s SBDC — New Jersey had a successful
2019 so far! The New Jersey small business community continues to grow
thanks to the strength of our time-honored businesses, the development
of hi-tech labs, community engagement and a growing diverse population. 4

> .
N ‘

For the first half of 2019, 12 Regional Centers counseled and trained more "

than 6,800 small business owners and individuals, delivering some 7,000 total counseling hours.

During the first six months of 2019, the NJSBDC network helped its clients obtain approximately $50 million in
financing. During the same time period, NJSBDC clients saved and created more than 15,000 jobs.

NJSBDC staff attended the 39™ Annual America’s SBDC Conference held on September 3-6, 2019, in Long
Beach, CA. The theme of this year’s conference was “Exchange & Experience.” The attendees exchanged their
knowledge, skills and experiences within an enormous world of small business via tradeshow exhibitors, the
latest information on products and services, as well as networking with colleagues from around the country
that can ensure the success of their small business clients.

Our regional directors and professional staff brought back from the Conference valuable information and a
wealth of shared best practices. These exchanges and experiences will help us to develop new programs and
services and to adequately address today’s small business needs and incorporate this shared knowledge into
the work of our unique New Jersey economy, small businesses and their clients.

As always, we appreciate the support of our clients, stakeholders, partners, advisors, academic sponsors, and
staff. Thank you for your continued support of our program! We look forward to many more years of provid-
ing no-cost, professional business advice to entrepreneurs and small business owners throughout New Jersey!

Brenda B. Hopper is the Chief Executive Officer and
(7| State Director of America’s Small Business
Development Centers — New Jersey Network
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TheBottomLine

By Deborah K. Smarth

he Governor has continually talked about how small business is so important to the State and that en-
trepreneurship, technology innovation, etc. are the key to New Jersey’s future. Yet, this enacted State
Budget didn’t entirely reach that worthy objective.

The Small Business Development Centers, America’s SBDC New Jersey, has been around for 41 years — with
more than half of them — as an official partner of the State. SBDC is not just another “partner.” As part of a na-
tional network of SBDCs, the national program returns dollars to each state’s SBDC based on population; it has
strong support in Congress through annual appropriations and private sector support as well as state govern-
ment investment to match federal Small Business Administration funding in order to drawdown a state’s SBDC
fair share; it has wide infrastructure and intellectual capacity as it is required to be hosted by higher education
institutions, leveraging faculty/student collaborations with small business clients and receiving in-kind/indirect
support (e.g. offices, etc.). New Jersey’s 12 regional SBDC offices serve small business owners and entrepre-
neurs in all 21 counties. Thousands of businesses are assisted each year resulting in new and retained jobs, in-
creased sales, returned business taxes and sales tax revenues to New Jersey’s Treasury. In fact, according to
national data, small businesses assisted under this program had an average 14.8% rate of job growth as com-
pared to the national average of 1.8% for businesses not receiving SBDC assistance.

Unfortunately, the gains made in NJSBDC’s funding level in the parting acts of Governor Christie and Lt.
Governor Guadagno (as head of the New Jersey State Department) — with the leadership and assistance of
Democrats and Republicans in the Legislature — which doubled funding to where it was many, many years ago
was sustained for only a short time under the new Murphy administration.

The state budget (enacted Appropriations Act) should have treated small business owners and entrepre-
neurs a lot better. After all, when small businesses grow, so too do new and saved jobs, company sales reve-
nues, state business tax revenues, etc. The economy is supported all the way around!

While the SBDC’s funding is down for now, the NJSBDC network is hoping that the Governor and Legisla-
ture will collaborate to find stable funding somewhere in that $38-plus billion state budget so it can be appro-
priately utilized for such impactful resources. Change should be on the horizon and Small Businesses AND En-
trepreneurs shouldn’t be left behind anymore.

Lol Smarth

Deborah K. Smarth is Chief Operating Officer and Associate State Director
of the New Jersey Small Business Development Centers Network
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economy.

trict)

Regional Directors of NJSBDC invite state legislators to
special training events, promoting the assistance of
SBDC and small business’ contributions to the state

(TOP LEFT) Bob Palumbo (right), Regional Director,
NJSBDC at Rutgers School of Business-Camden, with
Congressman Donald Norcross (1st Congressional Dis-

(ABOVE) Carol Waties (left), Stockton University SBDC
Regional Director, and Bob Palumbo (right) with As-
sembly Majority Leader Louis Greenwald

(6th Legislative District) .

(LEFT) Bob Palumbo (right) with Senator Troy Single-
ton, Burlington County (7th Legislative District).

Assemblyman Johnson of New Jersey ...

Continued from page 8
next three years. However, entre-
preneurs should not fret.

“Small businesses are fortunate
to be able to withstand economic
downturns because people still
need to have their personal and do-
mestic needs met and small busi-
nesses meet those needs,” he said.

Small businesses in New Jersey
come in all sizes and shapes — tradi-
tional, young and old, women-
owned, professional, food and hos-

pitality, veterans and non-veterans,
manufacturers, and immigrants —
and Trenton is committed to help-
ing them survive and thrive.

Many state legislators have sup-
ported the NJSBDC’s funding resto-
rations and increases over the past
14 years. With the change in guber-
natorial administrations and other
factors, there has been stable fund-
ing, increases, and decreases at
different junctures. “The New Jer-
sey Small Business Development

Centers provide immense value for
the state funding they receive. Un-
fortunately, we were not able to in-
crease their appropriation in the
budget this year. But, | will certainly
be advocating for more funding
next year,” he said.

(Note: This interview was con-
ducted prior to the enactment of FY
2019-2020 Appropriations Act, but,
was supplemented with comment
following the State Budget’s ap-
proval into law.)
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f you are a small business own-

er looking for hard-working,

motivated, responsible and dis-
ciplined employees, | have a solu-
tion — hire veterans. Many Ameri-
cans who are outside of the mili-
tary life are unacquainted with the
excellent experiences and valuable
skills that military personnel ob-
tain while they are in service.
Don’t mistakenly think that the
skills that veterans possess are not
transferable outside of the military
world. It’s not true. Hiring veterans
is not only a good idea, but, it’s a
wonderful business-building idea.

Every company needs an em-
ployee that can hit the ground run-
ning and veterans, because of
their verified experiences in the
military, are valued contributors
from the first day of employment.
Military people know the meaning
of hard work and they think quick-
ly. Veterans will get the job done
because they know what it means
to have something that needs to
be done and they are trained to
respect the logic of what’s im-
portant.

Do you need a disciplined team
player? Military veterans are vital

By Oksana Dlaboha

team players as this concept is em-
bedded in them from the first mo-
ment they enter service. They are
comfortable with naturally think-
ing about what is best for their
team. Veterans’ work ethic is un-
matched as every military person
knows that their life and success
depends on their team buddies. As
a result, the work ethic of veterans
is very strong and would also influ-
ence other employees.

Veterans are ready to Respond
Are you looking for a person
with leadership experience? If
you’d like to foster in-house talent
and hire genuine leadership candi-
dates, veterans are a natural fit.
Veterans have been trained to be
good followers and they have
been trained to be leaders. They
are ready to take on leadership re-
sponsibilities. Military people have
to be ready and able to make rapid
decisions in the blink of an eye in
uncertain situations — these are es-
sential skills for many businesses.
Does your business require
someone who has the proven abil-
ity to learn new skills and con-
cepts? Veterans are first in line for

this as they possess these abilities
and skills and can improve your
company’s productivity and effi-
ciency.

Many businesses have in their
vacancy announcement this re-
quest: “Must be well-organized
and be able to perform under
pressure.” If you have a job de-
scription for a new employee with
this line — veterans are perfect for
these positions. They understand
the concept of tight schedules and
limited assets; they know how to
determine priorities on time, and
under incredible stress. Military
personnel are trained and ex-
pected to be able to perform un-
der pressure and deadlines.

Every employer dreams to
have people that work for the
company to have this characteris-
tic — honesty. Just remember that
many military people possess con-
firmed integrity and sometimes -
even security clearances. Take ad-
vantage of it — integrity translates
into qualities of honesty and relia-
bility. Statistics show that more
than 90 percent of the military has
had broad background checks for
various levels of security clearanc-



es. When you hire a veteran, he or
she most likely will not become a
risk to your company.

Today our society is looking for
diversity and inclusion and your
company should do the same. It’s
important to have diversity but it’s
even more important to have in-
clusion, otherwise your employees
will not feel good in your compa-
ny. In order to fulfill their assign-
ments, veterans have learned to
work side-by-side with people of
different races, geographic origins,
ethnic backgrounds, genders, eco-
nomic status, religions as well as
physical or mental conditions.
Their ability to cooperate with
many different types of individuals
is precious.

Technology is vital today. It is a
“must” category. Veterans know
technology. More often than not
they know technical trends appli-
cable to business and industry, and
they are trained to understand the
industrial procedures. As a result,
military personnel can bring to
your company industrial trends to
keep your business up-to-date on
those trends and help your busi-
ness succeed.

Worried about safety in your
company? Hire a veteran. Safety is
the most important concern for all
businesses and if your business
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must hold on to strict health and
safety standards, hiring a veteran
will save you time and energy in
training. Due to their wide-range
training, veterans take health and
safety protocols extremely seri-
ously — both for themselves and
the well-being of others. Following
rules and regulations has become
second character to veterans, and
they easily adapt to and become
highly aware of any dangers in
their new environment.

Goal-Oriented Employees

Your company certainly needs
employees that are goal oriented.
Not every profession pays atten-
tion to the goal conclusion — but
one that does is the military. Ser-
vicemen and women are taught
that a goal is nothing else but a
mission accomplishment, and mil-
itary personnel are trained to im-
plement teamwork, collaboration
and personal growth in order to
achieve their goals. By hiring vet-
erans, you are hiring goal-
oriented personnel for your com-
pany. Additionally, veterans pay
attention to details. They were
experts in the importance of pay-
ing attention to detail, a quality
that can be hard to find in the ci-
vilian world. It can pay big divi-
dends for your business that

Small Businesses Left Behind ...

Continued from page 7

cially in economic recessions and downturns. National data shows that
small businesses receiving SBDC assistance experience greater growth.
With the potential for another economic downturn, investing in this

type of program can only help.

“NJSBDC’s legislative advocacy efforts have resulted in increases
and restorations seven times over the past 14 years. This year was an
exception unfortunately,” said Smarth. “Finding a new source of stable
state partnership funding seems like an opportunity for the future to
prevent erratic fluctuations for small business assistance and services.”

needs people who are detail-
oriented. Also remember that
veterans don’t give up. Military
personnel are educated to be
persistent in achieving their goals,
and they can help your team
show more initiative in order to
overcome monumental problems.

Your company would definitely
enjoy the benefits of hiring em-
ployees who take responsibility se-
riously. From day one, military per-
sonnel are skilled to take their jobs
exceptionally seriously. They know
the cost of foolish mistakes or ter-
rible choices. Veterans have been
trained to understand every single
piece of information they can find
before making a snap decision,
and so they can usually be relied
upon to make the best option
offered at any given time. Veter-
ans will naturally bring that desira-
ble level of accuracy into the work-
place of your company.

As you see, hiring veterans is a
very good thing for your business.
You, as a small business owner,
just need to educate vyourself
about the military culture. Read
veterans’ resumes, ask more ques-
tions about their skills, show a real
interest in their military experienc-
es and listen to your gut. | am sure,
in most cases, you will interview
highly skilled and experienced vet-
erans who could easily transfer
their knowledge, talents and abili-
ties to be outstanding employees
for your company. Good luck!

Oksana Dlaboha is an HR special-
ist and owner of “HRTieBreaker.”
Her passion is providing HR solu-
tions for small businesses. Previ-
ously, she worked at the United
Nations Department of Peacekeep-
ing Operations in the HR Section.



22 | SMALL BUSINESS VOICE — NJSBDC

¢ NJSBDC at Kean University con-
vened a Meet the Lenders session
on campus on July 23. This program
provided small business owners
and entrepreneurs with the oppor-
tunity to meet one-on-one with
SBA’s lenders to discuss the availa-
bility of SBA guaranteed loans by
their institutions. The participants
learned firsthand what lenders look
for in a winning loan proposal, how
to increase the likelihood of getting
a loan and how to get through the
loan application process.

e NJSBDC of Northwest Jersey
(NW-NJSBDC) in Washington, NJ,
has been busy educating its small
business clients. It held a session on
how to prepare a business plan on
October 8. Then it organized a ses-
sion on Quick Books on Thursday,
October 10, 6-9 p.m. at the Sussex
County Community College in New-
ton, NJ. The center scheduled a ses-
sion on creating Marketing Strate-
gies on October 15. All sessions
were held at the Sussex County
Community College in Newton, NJ.
Northwest NJSBDC (NW-NJSBDC)
in Washington, NJ, will hold a ses-
sion on the Magic of Being Priced
Right on Tuesday, November 5, 9
a.m.-12 noon at the Sussex County
Community College in Newton, NJ.
Tickets are $50.

¢ The NJSBDC at Ramapo College
and NJSBDC's International Trade
Specialty Program sponsored an
interesting and timely session, “De-
mystifying International Trade,” on
June 26. Roger S. Cohen, NJSBDC
specialty consultant, explained to
the attendees how to get started
and how to expand overseas com-
merce through exporting.

NJSBDC at Ramapo College and the
Business Partner Network held a
fun and engaging night of business
networking at the Cheeseburger in
Paradise Bar & Grill at the Plaza at
Harmon Meadow in Secaucus, NJ,
on July 31. Ramapo’s NJSBDC cli-
ents and stakeholders engaged on
business matters. In addition, this
was a fundraising event for the Re-
gional Center.

With high rankings and financial
support from the Greater Bergen
County Credit Union, Ramapo’s
NJSBDC continues to provide spe-
cial group counseling for minority-
owned small business owners and
entrepreneurs on an ongoing basis.
The events were well attended.
NJSBDC at Ramapo was invited to
present at the September 28 Ber-
gen County Child Care Conference
2019, focused on “best practices for
small business in the changing land-
scape of Childcare in New Jersey.”
The Center’s Regional Director, Vin-
cent Vicari, presented at the con-
ference held in Teterboro, NJ. State
Legislators, Bergen County Execu-
tive James Tedesco Ill, and mem-
bers of the Board of Freeholders
attended the event. Julie O’Brien,
the director of Bergen County’s Hu-
man Services Department (Office of
Children), stated that the Ramapo
SBDC’s presentation “sparked a
new level of enthusiasm for these
business professionals who are
working hard to improve their busi-
ness practices.” O’Brien also noted
that now that the small childcare
centers and business managers
know of SBDC services, “I’'m certain
they will be reaching out to use the
services” of the SBDC.

¢ NJSBDC at Rutgers-Newark was
the venue for a Cybersecurity for
Small Businesses Workshop on
Saturday, July 13. The Cyber Securi-
ty Program went beyond intrusion
detection and reactive remediation.
It provided insights on how to pre-
vent cyber criminals from compro-
mising the integrity of your busi-
ness critical assets and information
on a daily basis. The program also
provided a number of best practic-
es and helpful tips to educate end-
users who access your company's
information systems.

NJSBDC at Rutgers - Newark pre-
sented a session titled Women En-
trepreneurs' Network (WEN) Busi-
ness Breakfast on Thursday, July 25.
The Women Entrepreneurs’ Net-
work (WEN) Business Breakfast se-
ries is a NJSBDC at Rutgers-Newark
program that started in 2005 and
was designed for women entrepre-
neurs to give them a special place
and space to hear empowering sto-
ries of how other women have suc-
ceeded in their business and ca-
reers.

e The City of Atlantic City Economic
Development Authority and the
Greater Atlantic City Chamber in
cooperation with the NJSBDC at
Stockton hosted on July 9 a free
small business workshop for entre-
preneurs who want to start or buy
a business; and provide guidance
for business owners who want to
grow their market share. The work-
shop featured a number of organi-
zations that provided guidance on
how to register a business with the
state, financial resources to help
your business grow, technical assis-
tance, and other helpful resources.
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AMERICAS'S

BDC

NEW I1ERSEY

Contact the NJSBDC

Headquarters Operations Administrative Offices
NJSBDC

Rutgers Business School

1 Washington Park, 8" Floor

Newark, NJ 07102-1913

973-353-1927

www.njsbdc.com

NJSBDC at Brookdale Community College
(Monmouth and Ocean Counties)

765 Newman Springs Rd., ATEC Building, Rm 111
Lincroft, NJ 07738

Regional Director: Jackeline Fuertes

Assistant Director: Maggie Osmulski
732-842-8685

Specialty Programs
Procurement Services:
International Trade: Roger Cohen

Technology Commercialization: Randy Harmon
Contact main # 800-432-1565 / 973-353-1927

sbdcinfo @njsbdc.com
Regional | Centers |

NJSBDC at Rutgers Camden

(Burlington, Camden, Gloucester & Salem Counties)
419 Cooper Street

Camden, NJ 08102

Regional Director: Bob Palumbo

856-225-6221

NJSBDC at Kean University

(Union County)

1000 Morris Avenue, Hutchinson J-202e
Union, NJ 07083

Regional Director: David Margulies
908-737-4070

NJSBDC at Rutgers New Brunswick

(Middlesex County)

Janice H. Levin Bldg., 94 Rockafeller Road, 2" Floor
Piscataway, NJ 08854

Regional Director: Elayne McClaine

848-445-8790

NJSBDC at New Jersey City University
(Hudson County)

285 Westside Ave., Suite 199

Jersey City, NJ 07305

Co-Regional Director: Michael Edmonson
Co-Regional Director: Videsh Bahadur
201-200-2156

NJSBDC at Rutgers Newark
(Essex County)

25 James Street

Newark, NJ 07102

Regional Director: Tendai Ndoro
973-353-5950

NJSBDC of Northwest New Jersey
(Sussex, Morris and Warren Counties)
150 Mountain Avenue

Hackettstown, NJ 07840

Acting Regional Director: Mary Adelman
908-269-8475

NJSBDC at Stockton University

(Atlantic, Cape May and Cumberland Counties)
Rothenberg Building

3430 Atlantic Avenue

Atlantic City, NJ 08401

Regional Director: Carol Waties

609-626-3889

NJSBDC at Ramapo College
(Bergen County)

Anisfield School of Business

505 Ramapo Valley Road
Mahwah, NJ 07430

Regional Director: Vincent J. Vicari
201-684-7135

NJSBDC at The College of New Jersey
(Mercer County)

2000 Pennington Avenue, Forcina Hall 253
Ewing, NJ 08628

Regional Director: Lorraine Allen
Assistant Director: Lilian Mauro
609-771-2947

NJSBDC at Raritan Valley Community College
(Hunterdon and Somerset Counties)

Workforce Training Center, 118 Lamington Rd.
Branchburg, NJ 08876

Regional Director: Bill Harnden

908-526-1200 ext. 8516

NJSBDC at William Paterson University NOSBDC
(Passaic County)

131 Ellison Street

Paterson, NJ 07505

Regional Director: Kate Muldoon

973-321-1378




| Washington Park
Newark, NJ 07102
Tel: 800-432-1565

www.NJSBDC.com



